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This report uses information from Oxford Business
Group report “Tourism infrastructure development

drives growth in Oman”.
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Oman National Vision 2040 places tourism as a
major economic priority. Government aims to
strengthen tourism through public and private
investment. Tourism sector has grown steadily
during past decade and has recovered after Covid
19. Visitor numbers are now close to 2019 levels.
Oman focuses on community based development
to expand this sector in a sustainable way,
creating more national parks and supporting
participation from small and medium sized
enterprises. As Oman diversifies its economy
beyond hydrocarbons, tourism is expected to gain

an important role.
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1. Organization and supervision
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Many public agencies are involved in tourism, and
Ministry of Cultural Heritage and Tourism (5!
daludl 5 &5l (MOHT) is responsible for planning
and applying tourism laws in Oman. Oman
Tourism Development Company (diill 4sleall 48,
4aludl) (OMRAN Group) (¢)+=) owns and
develops most tourism assets in Oman. These
assets include hotels, natural sites, and heritage
areas. OMRAN Group also promotes tourism
industry inside and outside Oman. It works closely
with Ministry of Commerce, Industry and
Investment Promotion (zussis debially 5 laill 5,1 35
oY1) (MCIIP) to expand private investment in

tourism.
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Oman National Vision 2040 calls for USD 51
billion in tourism investment by 2040, with up to 90
percent expected from private sector. MoHT plans
to invest USD 5.9 billion in 360 tourism projects.
This development approach highlights sustainable
tourism and creation of new destinations outside
Capital Muscat (kiw). Government supports these
goals through investment in hotels, recreation
areas, nature reserves, historical sites, and

cultural heritage.
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2. Strategy
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Under Cultural Strategy 2021-2040, Oman aims
to build a strong cultural identity and position
Oman as a major cultural destination. Ministry of
Cultural Heritage and Tourism (dabwdl 5 & 530 51 5 5)
(MoHT) created National Tourism Strategy (NTS
2040) in 2016 to support practical application of
Oman National Vision 2040 within tourism sector.
By 2040, MoHT aims to create more than 500,000
jobs and increase number of domestic and

international visitors to 11.7 million, compared with
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2.6 million in 2015. MoHT also aims to attract
private funding for 25 historic buildings by 2025.
By end of 2024, MoHT had signed 12 investment
agreements, including Bahla Fort Development

(sDhge Anligdaly g 5 pia yshad),
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Oman has many cultural institutions and many
opportunities for investment in potential tourist
attractions. These goals are expected to be
achieved under National Tourism Strategy 2040
and Cultural Strategy 2021-2040.

Passenger traffic at Oman airports is expected to
reach 50 million by 2040, compared with 14.5
million in December 2024. MoHT plans to build six
new airports in Oman, raising total airport count to
13 and supporting expected annual passenger
volume of 50 million by 2040. This plan aims to
guide visitors toward destinations outside Capital

Muscat (k&<), matching goals of NTS 2040.
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As MoHT and private companies invest in 14
integrated tourism resources, Muscat
accommodation share may fall from 53 percent to
30.8 percent by 2040. At same time, Dhofar (_lik)
share may rise from 12.6 percent to 23.8 percent.
MoHT plans to invest USD 11.4 billion in
hospitality and real estate to support development
of new tourism regions across Oman. This
investment supports construction of more than
16,500 hotel rooms and 42,500 housing units
across Muscat (kiw), Dhofar (Jlib), Al Shargiyah
South (&840 wsia), Al Batina South (dibald) wsia),

Musandam (p2iu«), and other areas.
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MoHT also focuses on integrated tourism
complexes with facilities such as golf courses,

seaports, restaurants, cafés, and shops.
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Expansion of visa free entry to 105 countries may
increase leisure and business travel. In May 2023,
GCC approved a unified visa modeled on
Schengen visa, allowing travelers to move freely
across Gulf region. Launch is planned for early
2025.

Tourism related employment in 2023 reached
about 142,300 people, or 6.6 percent of total
employment. MoHT aims to create 535,574 direct

and indirect jobs in tourism sector by 2040.
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3. Foundation of Hotel
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Oman'’s National Tourism Strategy 2040 and
increased investment in tourist locations across
Oman have created strong interest in hospitality
sector. Many hotels and resorts are appearing in
new destinations as Ministry of Cultural Heritage
and Tourism (abudl 5 &l 5l s ) 55) (MoHT)
encourages expansion beyond Capital Muscat
(i), Growing private investment in lesser known
regions is expected to increase visitor stay time,
support local economies, improve regional
infrastructure, and create more jobs.

As part of NTS 2040, MoHT aims to raise total
hotel room supply to about 80,000 by 2040. This
plan includes 33,373 hotel rooms, 29,287 vacation
home rooms, and 17,262 rooms in integrated

tourism complexes.
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Oman tourism developers play a significant role in
hotel sector, with 37% of properties under
management in Dhofar(Jlk). being 34% in
Muscat (kix), and 11% in Al Shargiyah (&8_41))
and Al Usta (-u3), and 10% in Al Batina (dkLd),
and 6% in Musandam (s2) and 2% in Al

Dhagiriyah (&:sl1l). OMRAN manages 24 hotels
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and resorts with a total of 3,800 rooms. It also
supports business tourism by operating Oman
Convention and Exhibition Centre (OCEC) in

Muscat, which hosts meetings and events.
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Major international hotel chains are also
expanding and opening new locations across
Oman. Under Oman National Vision 2040 and
National Tourism Strategy 2040, MoHT has
developed several integrated tourism resources
across Oman to guide visitors beyond Muscat.
These destinations include seaside areas, nature
reserves, historical sites, and other leisure zones.
MoHT plans to use public investment to develop
core facilities and attract private investment for

hotels and recreation services.
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In February 2024, MoHT announced a USD 2.4
billion development plan for a mountainous
destination in Jabal Al Ahdar (=3 dall) in
northeastern Oman. Plans include high altitude
sports training centers, amphitheaters, museums,
parks, and public areas. This region sits at 2,400
meters and remains warm throughout year with an
average temperature of 22°C. Canadian company
Atkins Réalis developed this project, which
includes 2,527 homes, 2,000 hotel rooms, and a
wellness village named “The Vessel.” Developers
aim for zero greenhouse gas emissions by
working with local communities, prioritizing
environmental sustainability, and using only
renewable energy. Project design protects nearby
national landscape reserves by keeping 85
percent of recreation area pedestrian only and

reducing light pollution. It also includes a
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biodiversity center for research and environmental

studies.
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In May 2024, French tourism company Club Med
selected Musandam (p2is<) in northern Oman as
its first development site in Middle East. As part of
a project to build six resorts across this region,
Club Med will work with Royal Court Affairs and
OMRAN Group to develop Musandam resort with
more than USD 100 million in investment. Planned
resort covers 250,000 square meters, including
600 meters of private coastline. Development
follows Oman National Vision 2040 and aims to

open in 2028 with a strong focus on sustainability.
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4. Foundation of Hotel
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As part of its tourism strategy, Oman aims to
expand tourism services and develop new
destinations across Oman. Expanded services
encourage local participation and give visitors
more chances to experience cultural heritage.
Oman also follows steps of nearby GCC countries
such as United Arab Emirates (3asiall 4y jall il leyl)
and Qatar (Lké 4 5) to attract more business
tourists.

Oman Convention and Exhibition Centre (OCEC),
opened in October 2016, attracted more than 1.2
million visitors in 2023 and hosted 215 events.
These events included, meetings, incentives
(business trips), conferences and exhibitions
(MICE). In 2024, 14 major regional and
international events were held, bringing strong
support to local economy.

OCEC works with Oman Airports and other
partners to promote business tourism in Oman.

This organization continues sector development in
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line with Oman National Initiative 2040 and aims

to invest in digitalization and sustainability.
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5. Ecotourism
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NTS 2040 highlights importance of sustainable
tourism, and this focus appears in many projects.
Ministry of Heritage and Tourism (MoHT) works
with Environment Agency (Ol - 2l 4) to
establish nine new nature reserves to promote
eco-tourism in Oman. As of April 2024, Oman has
30 nature reserves, attracting 46,934 visitors in

first nine months of 2023.
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In addition to protecting biodiversity, MOHT hopes
these reserves will strengthen Oman as an eco-
tourism destination and support national economy.
Wildlife Rehabilitation and Breeding Centre in
Barka (¢S 8 &kl sball JiS) 5 Juli S 1) is home to
2,746 wild animals and birds.

Arabian Oryx Reintroduction Project (Ll duess
<) in Al Usta Wildlife Sanctuary (e sl dxess
45 sball) continues its work to reintroduce
Arabian oryx into natural habitat since 1970s. This
reserve covers 2,824 km? and is home to about
900 Arabian oryx (4z_= 3), and 1,140 sand
gazelles (g2 J)3¢), and also 140 Arabian

gazelles (Licl).
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Along with ecotourism growth, MoHT develops
experiential adventure tourism, including ziplines,
cable cars, and walking trails. More than 40
projects are in progress. MoHT plans to improve
access to mountain areas such as Wadi Bani
Khalid (24 . s3)5) and Wadi Al Arbeieen (315

oY), known for natural springs and waterfalls.
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Cave tourism is also expanding. MoHT plans to
approve cave-exploration licenses for selected
companies. MoHT also encourages private
investment to improve cruise tourism, aiming to
exceed pre-pandemic peak of 280,000 cruise
visitors. In cooperation with Ministry of Transport,
Communications and Information Technology
(e slaall 2385 5 VLAWY 5 Jaill 51 55), MOHT identifies
coastal areas suitable for yacht tourism

investment.
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6. Marketing
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OMRAN Group leads tourism promotion in Oman.
In November 2024, OMRAN announced a plan to
invest USD 5 billion between 2024 and 2028 in
strategic tourism projects that support economic
growth and diversification.

OMRAN supports tourism promotion through its
online platform "Visit Oman," which offers booking
services and connects visitors with tourism
partners. This platform has generated about USD

2 billion for Oman tourism market.
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OMRAN promotes new tourism segments such as
water tourism, sports tourism, and cultural
tourism. Projects include Marina Bandar Al
Rowdha (a1 ,aw W k), which offers water
sports, and Oman Sail, which presents Oman in

international sailing events.
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OMRAN also manages major historical and
cultural attractions such as Nizwa Fort (s 48),
Al Huta Cave (%5l <¢S), Harat Al Billar (U=
3, and Majlis Al Jin Cave (o) das <3S),
known for having one of largest cave chambers in

world.
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OMRAN works closely with small and medium-
sized enterprises across Oman to strengthen
regional tourism businesses. This cooperation
helps local communities join tourism activities and
gives people in rural areas more chances to gain

skills and income.
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7. Outlook
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Oman'’s tourism sector is now a strong contributor
to national GDP and is expected to grow further in
coming decades. NTS 2040 promotes economic
diversification through tourism, supported by new
sustainable destinations outside Muscat and
growing public and private investment.

Both leisure tourism and business tourism
continue to grow, showing strong potential for new
markets. New hotels and resorts across Oman,
along with investment in historical sites, adventure
tourism areas, and nature reserves, help attract

new groups of visitors and extend length of stay.




